
Liking          Friends
  like the one you're with
Unity          We is me
  shared identities lead to Yes
Reciprocity          Giving
  opportunities to give or concede
Authority         Expert
  cite sources and credentials
Consensus         Crowds
  many or similar others
Consistency          Word & Deed
   stop telling, start asking
Scarcity          FOMO
  highlight loss to motivate action

POWERFUL EVERYDAY
OPPORTUNITIES TO
PERSUADE THAT ARE
LASTING & ETHICAL

Everyday        24 x 7 x 365 skill

Opportunities       research-based approach

Pre-suade       research-based approach

Lasting       self-identity changes

Ethical       good for them and you

  PRINCIPLES OF 
ETHICAL INFLUENCE
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Powerful       research-based approach
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